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1. Summary of Financial Results for
FY Ended March 31, 2023

. Finance Segment
. Automobile Warranty Segment
. Auto Mobility Segment

. Car Premium Segment
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. Earnings and Dividend Forecast

n j’l - P for FY Ending March 31, 2024
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|

7. New Medium-Term Management Plan,
ONE&ONLY 2026

8. Appendix

Access videos of our financial results presentations on our IR website at https:/ir.premium-group.co.jp/en/library/movie.html.

First, | would like to start by explaining the financial results summary and continue to our new medium-term
management plan as shown.
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Key Messages 0 Nn-IL=7P

I Market Environment

B Used car prices appear to be normalizing and market conditions gradually recovered up to Q4
B [nterest rates are rising, but over the short-term there should not be any sudden spikes

I Our KPIs and Performance

B Credit finance and automobile warranty both recorded double-digit operating top line growth
B Operating income/profit were steady, while profit before tax was up 33%

I Review of Medium-Term Management Plan (MTP), VALUE UP _’ 2023

B Focused on building Car Premium Club (membership organization), increasing membership to around 3,000
companies

B Launched the Car Premium website for customers, building the foundations for achieving the platform concept

B Announced a new MTP as FY2023 was the final year of the current MTP

I New Medium-Term Management Plan, ONE&ONLY 2026

B Forecast calls for operating income of ¥44.0 billion and profit before tax of ¥10.2 billion in FY2026, the final
fiscal year of the plan

B Establishment of Car Premium business model engaging in all types of mobility services

B Sustainable growth of existing businesses, growth of each mobility business, and operational efficiency
through DX

For details, see page 25

First, let me show you the key messages.

As for the current market environment, used car prices were quite high in H1 of the last fiscal year, but there
are finally signs of normalization during the year and this year. The market condition also showed a gradual
recovery trend through Q4.

In addition, although interest rates are trending upward, we are not seeing a sharp increase in the short term.
As for our KPIs and performance in this context, we have recorded double-digit growth in the top line for both
credit finance and automobile warranty.

Operating income/profit was steady, while profit before tax was up 33% YoY. The previous year was the final
year of our mid-term management plan, VALUE UP2 2023, and we focused on building the Car Premium Club,
which has increased membership to around 3,000 companies.

We also launched the Car Premium website for customers and successfully built the foundations for achieving
the platform concept.

As fiscal year ended March 31, 2023 was the final year of our medium-term management plan, we are pleased
to disclose our new medium-term management plan today.

We have set a three-year forecast for the final year, ending March 31, 2026, and expect an operating income
of JPY44 billion and profit before tax of JPY10.2 billion. We intend to firmly establish the car premium business,
which handles all kinds of automobility services.

In addition, we would like to promote the sustainable growth of existing businesses, expand the scale of each
mobility business, and improve operational efficiency through DX.

| would like to explain the new medium-term plan in a separate video.
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Highlights from FY Ended March 31, 2023 (1) On

“fL=7P

® New vehicle production generally recovered. The used car market also gradually recovered up to Q4.
B New loans and automobile warranty both recorded double-digit growth in total volume, a core KPI

(Billions of yen)
Number of new vehicles sold Number of used passenger Total volume of new loans Total volume of automobile
vehicles registered warranties
04135”13 Full-year P . =i Q4 alone Full-year Qdal Eull
9 alone ull-year alone ull-year
Up 1% Up 2.4% i 4 , Up 31_10/0 Up 20_50/0 1 Y "
YoY YoY Down 2.0% Down 4.6% Yoy Yoy Up 11.9% Up 11.9%
Fr2s Wl Yoy YoY Fv2s W YoY YoY
FY22 Fy22
2,300,000 317,000
2,290,000 02,000 esa8
830,000
770,000 840,000
[ I I I I I I
\ Q4 alone Full-year Q4 alone Full-year Q4 alone Full-year Q4 alone Full-year

(Note) In FY22, new vehicle sales was 650,000 units on quarterly basis (down 8% YoY), and YTD total was 2,290,000 units (down 8.4%) used car sales was 840,000 units on quarterly basis (down 8.3% YoY), and YTD total was 3,170,000 units (down 5.8%)

This is the summary of the financial results.

New vehicle production generally recovered, and the used car market was on a gradual recovery trend up to
Q4, albeit at a slightly negative pace. However, while growth is still low, we believe we have achieved
significant growth in our two core businesses of new loans and automobile warranties in total volume.
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Highlights from FY Ended March 31, 2023 (2) 8 nn=r

B Each segment grew steadily, resulting in the sixth straight year of higher profits and sales since our IPO. Profit
before tax was up 33% YoY.

B Future expected earnings (deferred profit) also grew steadily. Stable earnings in the next FY and beyond to be
stocked on BS (¥43.9 billion)

(Millions of yen)

Operating income Operating profit Profit before tax Whole Group

Up 20.9% YoY Up 9.9% Yoy Up 33.0% Yoy ¥43,900 million
Up 21.5% YoY

V l
| - Mass advertising 1
' expenses: —¥410 million
| —Up 20.5% YoY when 4
1 excluding the above i
| Figures in brackets exclude |
1 mass advertising expenses '
basodaddgavaacacaadl - Reversal of previous FY's

25,263 4,245 27T 5.344 impairment loss from Thai affiliate

' '
' ' :
'
[4,660] -~ - y E (ECL), etc.: Up ¥930 million YoY : Finance
R ' '
' '
'

above ¥36,800 m|”|0n

: Up 10.0% YoY when excluding the
20,888 4104 " o L TN o e S R
3,864 4017 Up 22.5% YoY
Automobile warranty
¥6,600 million

Up 16.2% YoY

Other

¥400 million

L Fre FY23 FY22 FY23 Fy22 FY23 ) Up 25.3% YoY
>4

The second highlight was the steady growth of each segment, which has resulted in the sixth straight year of
higher profits and sales since our IPO. In particular, profit before tax was up 33% YoY. Even excluding the
JPY930 million reversal of impairment losses from an affiliated company in Thailand, we achieved double-digit
growth.

In addition, our business itself is based on stock earnings, and we have been able to increase future earnings
by 21% to JPY43.9 billion in deferred profit.
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Highlights from FY Ended March 31, 2023 (3) 8 nn=r

B Implemented various stakeholder measures for medium- to long-term growth

Aired TV commercial Final fiscal year of the Participated in Increased initial salary
MTP environmental cleanup  for new graduate hires
onvOEuS s N-fL=7 activities
2 92 0 o8 14 = 15 ..
CALMAR iR 00 WTER e ﬁ
il hn
n-fL=p [N
Began airing TV commercials to Profit before tax reached ¥5.3 Participated in environmental Raised the initial monthly salary of
increase Car Premium’s brand billion, surpassing the target of cleanup activities on Ishigaki new graduate hires by up to
visibility. Contributed to growth of  ¥4.9 billion. Island to raise awareness about ¥33,000 (up 17.4%) o increase
Car Premium Club (membership Largely achieved profit targets environmental pollution and emr;loyee well—being SIS
organization). despite unexpected downturn in contribute to realizing a B M, fhe retaTtiGH
the used car market caused by sustainable society. rate '
For details, see p. 32 the COVID-19 pandemic and ’

\ semiconductor shortages.

The Company implemented various measures to achieve medium- to long-term growth in the previous fiscal
year.

Our main focus was on the car premium business, and we aired TV commercials using the GENERATIONS
group, which belongs to LDH, , an entertainment company and achieved a pre-tax profit of JPY5.3 billion,
which surpassed the target of JPY4.9 billion for the final year of the medium-term management plan. Although
the used car market was unexpectedly sluggish during the COVID-19 pandemic, profit targets were largely
achieved.

Regarding ESG, we have been actively participating in environmental cleanup activities and contributing to
creating a sustainable society.

Regarding human capital, we raised the initial monthly salary for new graduates by approximately 17%
starting this fiscal year, aiming to improve employee well-being and secure excellent human resources.
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Consolidated Performance

(Millions of yen)

n-FL=p

B Operating income of ¥25,263 million, up 20.9% YoY
B Maintained growth as operating profit rose 9.9% YoY while making upfront investments including mass advertising
(approx. ¥400 million)

Operating income

YoY
FY22 FY23 panssnasecnenseasencansaransnssany .
- Change | - Mass advertising expenses: Approx. ¥410 million |
(s of unused assets: Approx. ¥130 million 1
| —Up 20.3% YoY when excluding the above 1 20,888
Operating income 20,888 25,263 +20.9% "t
Operating expenses 17,024 21,018 +23.5%
Operating profit 3,864 4,245 +9_9%\ FY19 FY20 Fy21 FY22
Operating profit
Profit before tax 4,017 OBAAN +33.0% seoa——— »
| Mass advertising expenses: -¥410 million !
| —Up 20.5% YoY when excluding the above ! 5864
Profitattributableto 5 q44 A AAE 0@ o, TTTTTTTTTTTTTTTTT :
owners of parent 2,941 4,005 +36.2%
Basic earnings per N
S Fiea ) 76.46  103.45 +35.3%
Fya1 Fy22

ds.

FY19 FY20
ms.

Next, | would like to report our consolidated financial results.

25,263

FY23

(Note 2)

4,245

FY23

Operating income grew by more than 20% YoY to approximately JPY25.3 billion. We are also making upfront
investments in mass advertising, including the TV commercials | mentioned earlier. Although operating profit
did not grow as fast as operating income, it still maintained a steady growth rate of almost 10%.
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Operating Expenses (Breakdown) n-fL=7P

(Millions of yen)

B Made upfront investments in mass advertising, etc., aimed at medium- to long-term growth

FY22 Operating expenses FY23 Operating expenses
¥17,024 million ¥21,018 million (up 23.5% YoY)

(YoY change)

Operating income. Operating income: (+20.9%)

Increase attributed to increase in loan receivablesj
2,619 (+14.7%)

Guarantee commission 2,282 Guarantee commission
Cost conlrolts 1;1rour?h in-house —/\
rocurement of parts
Warranty cost 3,407 Warranty cost P p 3,881 (113.9%)
Cost increase attributed to growth ——
in automobile wholesalin -
Auto mobilty related cost 995 Auto mobility related cost 9 1,789 (.79.7%)
Parsonnel expenses 4,722 Personnel expenses (+11.1%) 5,249
\— No. of employees: 665 as of Mar.

Advertising expenses 64 Adveriising expenses (+685.6%) 502 31,2023 (+21 vs end of FY22)

Depreciation and 1,294 Depreciation and " Increase due to mass advertising
‘amortization & amontization (+9.6%) 11419
Syslevcr; operation System operation

costs/Outsourcing s/Outsourci

expensesiCommission 2,337 W Csctcvltaciskc M8 (<17.1%) 2,736
expenses expenses

+ Increased activity costs (communications,
Other expenses 1,921 ot nses 5 i
g RGSTRSRS, (1470)2,824 ¢ transportation, training, etc.)
+ Communication expenses (DX, etc.) +¥100 million,

Operating profit Operating profit (+9.9%) taxes and other duties +¥170 million

(Notes) 1. Operating income and operafing expenses for the previous fiscal year have been partially reclassified due to a change in presentation methods.
2. Since it is a preliminary value, we will promply notify you on our website when any corrections or changes occur.

As for the breakdown of operating expenses, we made upfront investments in mass advertising aimed at
medium- to long-term growth, as | mentioned earlier.

As the COVID-19 pandemic has subsided and activities have returned to almost the pre-pandemic levels, and
as there was also the impact of DX and other investments, the increase in other expenses was slightly larger
in terms of a solid upfront investment for the next phase of the business, and we will use DX to keep operating
expenses down where they need to be kept down.
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Performance by Segment Nn-fL=P

(Millions of yen)

B Each segment growing steadily and setting record highs for operating income
E Auto mobility and Car Premium segments providing greater share of operating income

Operating income

FY23
Finance Automobile Auto mobility Car Premium
Operating income Profit before tax it
Finance segment 15,020 4,407 871 (3%)
Up 14.3% YoY Up 34.1% YoY yonh :
Effectively UP ' (12%)
3 (1%) 304
14.6% because (9%) 1788
Automobile 6,422 551 ~ headquarters ' 6472
- expenses were !
warranty segment Up 13.7% YoY Down 28.4% YoY added from FY23 5,647 (25%)
(27%)
Auto mobility 2,944 344
segment Up 64.6% YoY Up 232.5% YoY
15,020
13,138 (60%)
Car Premium 871 47 (63%)
segment Up 186.4% YoY Up 139.2% YoY
FY22 FY23

Note: Segment classification was changed from FY23. Profits and losses for each segment in FY22 is reflected only to the extent practicable.

This is the performance by segment.

All businesses grew steadily, and we set record highs for operating income. In particular, the auto mobility
and car premium segments have increased their share of operating income and are performing according to
plan.

In the automobile warranty segment, pre-tax profit was down 28% YoY, but the segment was spun off last
fiscal year with the opening of Premium Warranty Services Co., Ltd. Since business has been favorable this
fiscal year, headquarters expenses were added from the previous fiscal year.

Therefore, it is fair to say that the business is growing in income and profit, with a 14.6% increase YoY.
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GLENEEREYE  Total Volume of New Loans n-FL=7

(Graph unit: billions of yen, %)

B Despite a sluggish market, volume of new loans grew, up 20.5% YoY

® Auto loan PH broke through the ¥200 million mark. Continued to promote sales efficiency.

B Retained dealers through conversion to paid memberships (Car Premium Dealer) and continued with
efforts to maintain our competitive advantage and expand new loan volumes

Volume of
Q4 total volume of new loans 202.3 new loan
Total volume of new loans for FY23  s— S J ew loans
Q4 auto loan PH —— Up 20.5%
Auto loan PH... The average monthly total volume of new 1 66-4 YOY
loans per sales staff | —
71. -
48.7 54.7 0. < Up 23.5%
.193 0.19 YoY
FY1a FY15 FY16 FY17 FY18 FY19 FY20 Fy21 Fy22 FY23

Notes: 1. "Total volume of new loans" refers to the total amount of credit and lease contracts newdy signed in the period. The figures are inclusive of the total volume of new loans of products other than automotive credit financing (Ecology Credit. etc.), and are the actual resuits of Premium Co., Ltd.
2."PH" stands for "Per Head," which refers to the average monthly total volume of new loans or warranties per sales staff. The monthly total volume of nesw loans refers to the total of the amount of credit contracts newly signed in a month. The amount of crediit contracts refers to the total
amount of the balance of charges for the product and the split commission. Furthermore, PH represents the actual results of Premium Co.. Ltd.
3. In the FY ended March 31, 2021, the volume of new loans temporarily decreased due to voluntary restraint of sales operations amid the COVID-19 pandemic.

Now, | would like to touch on each individual segment.
First the finance segment.
While the auto market is still sluggish, the top line grew by 20%, which is better than expected.

In particular, auto loan PH sales broke through the JPY200-million mark for the first time, showing that we
have improved efficiency firmly.

We have maintained our competitive advantage in the car premium business by firmly retaining customers
through creating paying subscribers, which is the most significant factor in our ability to increase transaction
volume and improve sales efficiency.
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GLENCEEELENTE  Loan Receivables N-FL=7

(Graph unit: billions of yen, %)

B Loan receivables broke through the ¥500 billion mark and grew, up 20.3% YoY
H Continued elimination of initial arrears reduction by achieving efficient calling

through DX measures -
B Strengthened collection activities for medium- to long-term delinquencies
jointly with servicer subsidiary 507.8

B Maintained a consistently low delinquency rate thanks to the above initiatives

, 422.3 Logn
Loan receivables m— receivables

Delinquency rate
¢ 361.4 7 Up 20.3%
YoY

Delinquency
rate

Up

- * —- 0,03 pts

A4

4

FY14 FY15 FY18 FY17 FY18 FY19 FY20 Fya1 Fy22 FY23

{Notes) 1, "Loan receivables refers to the total amount of credit and lease contracts that has not been repaid or for which the warranty period has not elapsed from the end of the period.
The figures are inclusive of the receivables balance of products other than automative credit financing (Ecology Credit, etc.). and are the actual resuits of Premium Co., L1d.
2. *Delinquency rate" refers to the total amount of receivables that are more than 3 months in arrears and special loan receivables (with judicial intervention). exprassed as a percentage of the loan and lease receivables at the end of the period.

Loan receivables broke through the JPY500-billion mark for the first time, and we were able to achieve
significant growth and expansion in this area as well. We continued the elimination of initial arrears reduction
by achieving efficient calling through DX measures and strengthened collection activities for medium- to long-

term delinquencies.

Although the delinquent loan balance ratio increased slightly from 0.78% to 0.81% YoY, we believe we
continue to accumulate a solid amount of quality loans at a low figure.
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Other Indicators

8 nn=r

B Gave priority to converting existing network stores to paid memberships, while also continuing to
grow new network stores
H As in FY2023, no plan to significantly increase sales staff in FY2024
Aiming to increase the volume of new loans by establishing mechanisms and making sales activities

more efficient

Up 6.3 vov
26,958

Of which, Car Premium
dealers/share
2,581/9.6%

+ Continuing to develop new network
stores

« Striving to expand share and promote
utilization by encouraging conversion
to paid memberships

Up 5ver
100

- Growing volume of new loans by

converting to paid memberships and
establishing mechanisms in the
platform concept

Up 94 pts YoY

96.4-

- Achieving more efficient sales
activities through ongoing efforts to
promote going paperless

Up 21 .2 pts YoY

39.1+%

- Expanding conditions for automated
loan screenings and contributing to
higher introduction rate

- Increasing screening accuracy and
increasing cases where Al credit
screening is applicable

As for other indicators, the number of network stores increased by double digits YoY, and the growth rate was
slightly lower at 6.3%. However, as we promoted the sales activities to cultivate new member stores in the
form of a shift to paid membership and judging from the steady increase in the number of member stores
becoming paid members, we feel that this was a successful outcome.

Also, the number of sales staffs increased by five YoY. We were able to keep the number of sales staffs at this
level while increasing the top line by 20%, which indicates that the ongoing efforts to promote going paperless
helped us to achieve more efficient sales activities.

In addition, since we can now perform up to 40% of Al screening automatically, we believe we can expect
further improvement in profitability by further structuring and streamlining our finance business.
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Automobile - —
TOtaI VOIume Of New Warrantles (Graph unit: millions of yen) H-TL=P

B Despite a sluggish market, the total volume of new warranties was up 11.9% YoY
B Volume of products developed in-house continued to grow, up 24.3% YoY

B Began encouraging conversion to Car Premium Club, aiming to increase volume of

warranty services

5,760

5,150 =
Total volume of new warranties in Q4 alone
Total volume of new warranties vE— 4,490

Product
volume
Up 11 .9°/o
YoY

Products
developed
in-house
Up 24.3°/o
YoY

1,340 1 ’4

1,150

FY14 FY15 FY16 FY17 FY18 FY19 FY20 Fy21 Fy22 FY23

Notes: 1. “Total volume of new warranties" refers to the total amaunt of warranty contracts newly signed In the period.
2. The aggregalion criteria for volume of cerlain products were reviewed in Q3 of FY2022. Figures presented here were calculated using the new crileria.

Next is the automobile warranty segment.

Despite a sluggish market, the total volume of new warranties achieved double-digit growth and was up about
11.9% YoY. In particular, our own products, on which we are focusing our efforts, have continued to grow,

with a 24% increase YoY.

In addition, we have started to promote the shift to the Car Premium Club for this automobile warranty

segment, and we would like to further increase the transaction volume of warranty services in the future.
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Automobile -
Cost Reduction Measures/Parts S(ales

n-FL=p

Graph unit: millions of yen)

B Expanded lineup of parts handled and increased parts provided for warranty repair (internal parts
sales) and encouraged use of our automobile maintenance facility network, reducing cost of sales ratio
H Continued growth in parts sales outside of inter-Group transactions (outside parts sales) by expanding

parts lineup

% Parts sales (internal) Parts sales (external)
Natural fail
- Heuiiln up 31.8% Yoy up 21.4% Yoy
D (1) Utilize our automobile maintenance facility 1 ’441
h network for repairs 1.107
" (2) Repair parts supplied by our subsidiary ) 1,187
— Further limiting cost of sales ratio
840
Premium Group network facilities
9
N ,
@ G e g @ &
General maintenance O ‘daw General maintenance
facilities‘g‘ a3 ‘3\ ‘3@ _\&/ faci(ilii;‘
] g > el
@ ey R @ “a
T T
\_ FY22 FY23 FY22 FY23

As this business is less profitable as breakdowns occur, we expanded the lineup of parts handled and increased

parts provided for warranty repair (internal parts sales), and encouraged the use of our automobile
maintenance facility network to reduce the cost of sales ratio.

In addition, since we have a business model for selling parts, we are in a position to steadily increase sales of
auto parts in our warranty business in the form of solid sales of parts to outside parties.
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Auto Mobility
Performance

n-FL=p

(Graph unit: millions of yen)

B Focused on developing services for paid members and creating new businesses

B Software sales to Premium network stores and vehicle wholesaling contributing to increased sales

® Expanded Car Premium website services to drive more traffic to paid members

Auto Mobility Segment Operating Income

Up 64.6 vov
2,944

Automobile
wholesaling
Automobile
wholesaling
Fy22 Fy23

Next, | will explain our auto mobility segment.

Increased operating income from original
Up 43'0% lease products by boosting Car Premium
YoY Club memberships

Up 31 _8% Increased operating income by bolstering
YoY sales to Premium network stores

Up 89_9% Car Premium internal distribution volume
YoY grew and operating income expanded

We have also focused on developing services for paid members and creating new businesses. As a result, we
were able to significantly improve our operating performance and operating income of subscription-based
lease, which was plus 43% YoY; software sales, which was approximately up 32% YoY; and automobile

wholesaling, which almost doubled.

We also believe expanding Car Premium website services enables us to drive more traffic to paid members.
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Car Premium Club Memberships

8 nn=r

B Steady progress in building Car Premium Club, a paid membership organization for car dealers and maintenance facilities

B Car Premium Dealer: 2,500 companies

H Aim to upsell to paid memberships, increase membership growth and boost membership fee revenue by reinforcing

services
Car Premium Dealer
YoY
2,581

Diamond Members

104 companies
(up 16 YoY)

Car Premium Garage

YoY

Succeeded in upselling to paid members
Significant increase in Gold Member
stores

Diamond Members
35 stores (down 1 YoY)

Silver Member category will be eliminated
following organizational restructuring
Similar to Car Premium Dealer, integrated
into Diamond/Gold members

1,525 o4
 GolMerbors
’ 120 YoY
(up 1,040 YoY) 335 (up 120 YoY)
370 -
251 Number of maintenance
facility network
4,279 (up 777 YoY)
Fy22 FY23 FY22 FY23

The next is the car premium segment.

We made steady progress in building Car Premium Club, a paid membership organization for car dealers and
maintenance facilities. In particular, the number of dealers has exceeded 2,500, an increase of approximately
1,000 companies YoY. We hope to upsell from Gold members to Diamond members or further expand our
membership, as well as increase membership fee revenues, by expanding our services.

As for car premium garage, we have 335 Gold member companies. Until the previous fiscal year, we had the
Silver Member category, but in consideration of profitability, we are planning to eliminate it. By integrating
Silver category members with Gold and Diamond members, the number of paying members, including the
previous Silver members, has decreased, but the elimination of the Silver member category has added
considerably to the revenue.

In addition, we have a nationwide free maintenance network of approximately 4,300 companies, which we
believe will also serve as a base for increasing the number of paying members in the future.
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Earnings and Dividend Forecast for FY Ending March 31, 2024 n-fL=7P

(Millions of yen)

B Forecast calls for operating income of ¥30,500 million, profit before tax of ¥6,000 million, and for increased sales
and profits for seventh straight year
B Forecast is annual dividend increase of ¥5 per share

Forecast for FY24

e :(:::n';eet YoY change
up 20.7% Yoy
Operating income 25,263 | 30,5000 +5,237 +20.7% 30,500
" 25,263
Profit before tax 5,344 6,000 +656 +12.3%--._
\ Up358% YoYwhen :
: gxcluding reversal of !
Profit attributable RN —
to owners of 4,005 4,200 +195 +4.9%-._
parent i This is bacause tax expenses” 1
for FY2023 declined due to i
L reversal of impairment loss. etc._ !
Basic earnings o
nor share (you) 103.45 107.37 +3.92 +3.8%
Annual dividend
(yen) 21 26 +5 +23.8%
fleos FY23 FY24 Forecast

affikate (ECL)

Operating income

Profit before tax

up 12.3% Yoy

FY23

______________________________
| Reversal of previous FY's impairment loss from
: Thai affiliate (ECL), etc.: Approx. ¥930 million

1 —Up 35.8% YoY when excluding the above

!

FY24 Forecast

| would like to explain our earnings and dividend forecast for the fiscal year ending March 31, 2024.

Operating revenue for the current fiscal year will be JPY30.5 billion, up 20.7% YoY. Profit before taxes is seen

at JPY6 billion, up 12.3%.

In the previous fiscal year, there was a reversal of the previous fiscal year's impairment losses, which resulted
in a one-time gain of approximately JPY900 million, and it is up 35.8% YoY when excluding it. We hope you
will understand the growth is still in the double digits, including this.

In addition, we would like to increase the annual dividend by JPY5 per share for the full year.
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Medium-Term Management Plan, ONE&ONLY 2026: Summary

Medium-Term Vision

Establishing the Car Premium business model,
seeking to become the ONE & ONLY auto mobility company

Numerlcal Targets
¥44 0 billion ¥1 0.2 billion ¥7 0 billion 30—39% ¥140-175 vitiion

vs. FY23: +74.6% vs. FY23: +91.0% vs. FY23: +75.0% FY23 results: 34.7% vs. FY23: 204-255%

Expandlng the Car Premium Club TN
- blishing the Car Premium brand Establishing the Car
4z> car Premium

Strenmhemng ability to attract in-person/online Premium business model
customers

+ Expanding Car Premium Dealers ~ 5
6@0) Finance + Increasing transaction volume per XA
network store  Strengthening DX
Expanding third-party warranties market Elent brped
Au tomobile - Expanding sales focused on products g ong:mg R NI
warranty developed in-house -4
+ Reducing repair costs 4
ing repai = =
* Using DX promotion
Enhancing auto mobility services to streamiine
- Auto mobility § . Expandlng scale of each auto mobility operations and
services business save labor
+ Developing differentiated products
-—
O na=r

Finally, | want to say a few words about the new medium-term management plan.

Under the catchphrase "ONE&ONLY 2026," our medium-term vision for the three-year period beginning this
fiscal year is to firmly establish the car premium business model as we aim to become the "ONE & ONLY"

mobility company.

As for numerical targets, we are aiming for JPY44 billion in operating income, JPY10.2 billion in profit before
tax, JPY7 billion in profit attributable to owners of the parent, ROE in the 30% range, and market capitalization

in the range of JPY140 billion to JPY175 billion in three years.

As for the key tasks to achieve these goals, we would like to achieve these numerical targets by establishing a
business model for our fundamental car premium network while leveraging synergies among the existing
finance, automobile warranty, and automobility segments, all of which are now in place, to achieve our long-

term vision of becoming the "ONE & ONLY" mobility company.

| would like to explain the medium-term management plan separately.

Support
Japan 050.5212.7790 North America 1.800.674.8375 . SCRI PTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com ™ Asia’s Meetings, Globally

18



Segments in FY2024 0 Nn-fL=P

Segments will be reorganized to establish the Car Premium business model
Auto mobility and Car Premium segments will be merged to create further Group synergies

WCar Premium

Finance segment Automobile warranty segment Auto mobility segment
Premium Co., Ltd. Premium Warranty Services Co., Ltd. Premium Mobility Services Co., Ltd.
Operation and supervision of finance business, Operation and supervision of automotive warranty Overst d " Fii bili t
centered on automotive credit financing segment PerRtoparicstipenysion akatis ool segmary
. . . e . . S,
Central Servicer Corporation Premium Auto Parts Co., Ltd. PLS Co., Ltd. & Car Premium Co., Ltd. 3
|
Servicer and vehicle repossession businesses Auto parts-related business Auto leasing business for consumers L Development and operation of membership /'
~ .. organizations for mobility providers e
== Eastern Commercial Leasingp.lc. ~* == Premium Service (Thailand) Co., Ltd. Premium SoftPlanner Co,, Lid, ~--—-~-~--=------osiiee i
i .
Automotive credit and warranty businesses Automobile maintenance and automotive B2B software development and sales business ! PAS Co., Ltd. o
warranty businesses in Thailand ! |
(Listed on the Stock Exchange of Thailand) . Automobile maintenance business, ’
B D7 Premium Garansi Indonesia o CIFUT Co., Ltd. * '~ _ body workipaint business e

Automotive warranty business in Indonesia D and provision of i lated
loT devices

’ Premium Warranty Services
Philippines, Inc.
Automotive warranty business in the Philippines

(Notes) 1.**"indicates an affiate,

Let me explain a little bit about the segments.

In the previous fiscal year, we had four segments: finance, automobile warranty, automobility, and car
premium. But as explained in the mid-term business plan, from this fiscal year, all businesses will develop
within the car premium business model, and we will have three major segments: finance, automobile
warranty, and automobility segments. We will integrate the car premium segment into the automobility
segment, which we hope will enable all the business models to function within the car premium and generate
further synergies.

This concludes the financial results presentation for the fiscal year ended March 31, 2023.

We are available for individual interviews with institutional investors and analysts if any points were not
covered in today's presentation or require a more detailed explanation. We would be happy to hear from you
through our IR contact.

Thank you very much for your kind attention today.

[END]

Document Notes

1. Portions of the document where the audio is unclear are marked with [Inaudible].

2. Portions of the document where the audio is obscured by technical difficulty are marked with [TD].

3. Speaker speech is classified based on whether it [Q] asks a question to the Company, [A] provides an
answer from the Company, or [M] neither asks nor answers a question.

4. This document has been translated by SCRIPTS Asia.
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Disclaimer

SCRIPTS Asia reserves the right to edit or modify, at its sole discretion and at any time, the contents of this
document and any related materials, and in such case SCRIPTS Asia shall have no obligation to provide
notification of such edits or modifications to any party. This event transcript is based on sources SCRIPTS Asia
believes to be reliable, but the accuracy of this transcript is not guaranteed by us and this transcript does not
purport to be a complete or error-free statement or summary of the available data. Accordingly, SCRIPTS Asia
does not warrant, endorse or guarantee the completeness, accuracy, integrity, or timeliness of the
information contained in this event transcript. This event transcript is published solely for information
purposes, and is not to be construed as financial or other advice or as an offer to sell or the solicitation of an
offer to buy any security in any jurisdiction where such an offer or solicitation would be illegal.

In the public meetings and conference calls upon which SCRIPTS Asia's event transcripts are based, companies
may make projections or other forward-looking statements regarding a variety of matters. Such forward-
looking statements are based upon current expectations and involve risks and uncertainties. Actual results
may differ materially from those stated in any forward-looking statement based on a number of important
factors and risks, which are more specifically identified in the applicable company's most recent public
securities filings. Although the companies may indicate and believe that the assumptions underlying the
forward-looking statements are accurate and reasonable, any of the assumptions could prove inaccurate or
incorrect and, therefore, there can be no assurance that the anticipated outcome described in any forward-
looking statements will be realized.

THE INFORMATION CONTAINED IN EVENT TRANSCRIPTS IS A TEXTUAL REPRESENTATION OF THE APPLICABLE
PUBLIC MEETING OR CONFERENCE CALL. ALTHOUGH SCRIPTS ASIA ENDEAVORS TO PROVIDE ACCURATE
TRANSCRIPTIONS, THERE MAY BE MATERIAL ERRORS, OMISSIONS, OR INACCURACIES IN THE
TRANSCRIPTIONS. IN NO WAY DOES SCRIPTS ASIA OR THE APPLICABLE COMPANY ASSUME ANY
RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BY ANY PARTY BASED UPON ANY EVENT
TRANSCRIPT OR OTHER CONTENT PROVIDED BY SCRIPTS ASIA. USERS ARE ADVISED TO REVIEW THE
APPLICABLE COMPANY'S PUBLIC SECURITIES FILINGS BEFORE MAKING ANY INVESTMENT OR OTHER
DECISIONS. THIS EVENT TRANSCRIPT IS PROVIDED ON AN "AS IS" BASIS. SCRIPTS ASIA DISCLAIMS ANY AND
ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE, FREEDOM FROM BUGS, SOFTWARE
ERRORS OR DEFECTS, AND ACCURACY, COMPLETENESS, AND NON-INFRINGEMENT.

None of SCRIPTS Asia's content (including event transcript content) or any part thereof may be modified,
reproduced or distributed in any form by any means, or stored in a database or retrieval system, without the
prior written permission of SCRIPTS Asia. SCRIPTS Asia's content may not be used for any unlawful or
unauthorized purposes.

The content of this document may be edited or revised by SCRIPTS Asia at any time without notice.

Copyright © 2023 SCRIPTS Asia Inc. ("SCRIPTS Asia"), except where explicitly indicated otherwise. All rights
reserved.
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