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Access videos of our financial results presentations on our IR website at https://ir.premium-group.co.jp/en/library/movie.html.

Kanazawa: Hello everyone. | am Tomohiro Kanazawa, Director and Managing Executive Officer of Premium
Group Co., Ltd.

| will now begin to explain the financial results.
The table of contents is as shown.

From this Q1, some parts of the materials have been revised to make them easier to read, but the overall
structure and flow is the same as in the previous materials.
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I Highlights from Q1 of FY Ending March 31, 2025 (1) 3 n-f=r

Operating revenue was up 19.9% thanks to the accumulation of loan receivables/automobile warranties
Operating profit was up 33.6% amid the higher operating margin of the three main businesses

+ Future expected earnings (deferred priofit) also up over 20% YoY. Stable future expected earnings continue to be stocked on BS
(¥55.7 billion)

(Billions of yen)
Whole Group
¥55.7 billion

Up 19.9%vor Up 33.6%vov Up 33.3%vor Up 20.2% Yo

8.67 1.88 Finance
1.82 )
- W %47 .4 pillion
7.23 141 y Up 20.2% YoY
1.36 :

Operating revenue Operating profit Profit before tax

Automobile warranty

¥7 .5 billion
Up 18.2% YoY

Premium SoftPlanner Co., Ltd.
/Car Premium Club
membership fee deferral

FY24 Q1 FY25 Q1 Fy24 Qi FY25 Q1 Fy24 Qi FY25 Q1 ¥0.7 billion
Up 47.7% YoY

| will begin by explaining the financial highlights. Please see slide four.

As shown in the graph, operating revenue increased 19.9%, or approximately 20%, from the previous year as
a result of the solid accumulation of loan receivables/automobile warranties.

Due to improved operating margins of our three main businesses, operating profit increased significantly by
33.6% YoY exceeding operating revenues.

In addition, we have increased future expected earnings also up 20% YoY, so we are stockpiling B/S for solid
earnings growth not only this fiscal year but also in the next fiscal year and beyond.
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I Highlights from Q1 of FY Ending March 31, 2025 (2) 0 n-f=r

The new car market fell YoY due to fraud involving the approval of type designations. Used vehicle market is trending sideways
« Loan volume continues to grow despite a recoil from the strong performance in FY2024 Q1.
+ Automobile warranty volume experienced double-digit YoY growth thanks to strong performance from Car Premium warranties,
products developed in-house

(Millions of units) (Billions of yen)
Number of new Number of used passenger Total volume of new loans Total volume of
vehicles sold vehicles registered automobile warranties
Down 6.9% vov Up 0.9% vov Up 7.7% vov Up 12.5% vor
o [ o
128 130 132 o NP AL I 18
- [ - 1.6 ;
1.4
55.7. o
089 g3 :
0.72 )
Fy23Ql FY24Q1 Fy25Q1 FY23Q1 Fy24Q1 FY25Qt Fy23Q1 FY24Q1 FY25Q1 FY23Q1 FY24Q1 FY25Q1

4

* Figures for number of vehicles include light motor vehicles. Source: Statistical data from both Japan Automobile Dealers Association and Japan Light Moter Vehicle and Motorcycle Asscciation

Now, let's continue with the highlights: the market and our KPIs. Please refer to slide five.

First, regarding the market for new vehicles, the number of new vehicles has fallen significantly below YoY
due to fraud involving the approval of type designations. As a result, the used vehicle market is trending
sideways.

In response to these market conditions, or the market not doing so well, loan volume has continued to grow
and our market share has increased, despite a recoil from the very strong performance in FY2024 Q1. However,
we are continuing to grow and increase our market share.

In addition, as for loan volume of automobile warranty, Q1 ended with double-digit YoY growth in the
automobile warranty volume, as our product, Car Premium Warranty, continued to perform very well YoY.

Support
Japan 050.5212.7790 North America 1.800.674.8375 — SCRIPTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com S Asia’s Meetings, Globally

4



I Consolidated Performance ety @ TP

Operating revenue was up 19.9% YoY to ¥8,674 million due to the accumulation of loan receivables and automobile warranty balances
Operating profit was up 33.6% YoY to ¥1,823 million and profit before tax was up 33.3% to ¥1,876 million

FY24 Q1 YoY change ‘ Operating revenue ‘ ‘ Operating profit

Operating revenue 7,233 8674 +199%
8,674 1,823
Operating
o enses 5,868 6,852 +16.8% s
1,365
Operating profit 1,365 1,823 +33.6% 5,765 L
Profit before tax 1,408 1,876  +33.3%
Profit attributable
to owners of parent 1 ’072 1 ’274 +18.9% .| Effective tax rate
FY24 Q1: 23.6%
Basic earnings per Fresanszon
e 27.56 3362 +22.0%
FY23Q1 FY24 Q1 FY25Q1 FY23Q1 FY24Q1 FY25Q1

Note: Operating revenue for FY23 has been retroactively revised in part due to the adoption of IFRS 17

Consolidated performance is as shown.

Operating revenue, operating profit, and profit before taxes increased significantly due to the increase in the
balance of loan receivables and automobile warranty. In addition, operating profit and profit before taxes
increased more than operating revenue.

As shown in the speech bubble, YoY comparison of after tax(Profit attributable to owners of parent) is slightly
lower than that of profit before tax, but this is because the effective tax rate for the previous year was kept
low by using tax loss carryforwards. In a sense, the effective tax rate will return to a normal level this fiscal
year.

As shown in the graph on the right, our operating revenue and operating profit have been rising steadily.
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I Operating Expenses (Breakdown) o of v 0 n-fL=p

+ Despite an increase in expenses due to business expansion, operating expenses remained low at a 16.8% YoY increase
compared to a 19.9% increase in operating revenue
+  While raising base pay above the level of other companies, human capital ROI* is on a continuous upward trend (= improved

productivity)
FY24 Q1 Operating expenses FY25 Q1 Operating expenses
¥5.868 million ¥6,852 million (up 16.8% YoY)
(YoY change)
Operating revenue Operating revenue (+19.9%)
Guarantee commission 729 Guarantee commission ‘ Due to the expansion of warranty receivables | ~* 908 (+24.6%)
Warranty cost 822 Warranty cost 886  (+7.8%)
Parts cost 305 Parts cost 340 (+115%)
Auto mobility related Auto mobility related
ucmcllyr@goes‘ 779 uwmcllyreg:s‘ 816 (+4.7%)
Increased due to
Personnel expenses 1'42[) Personnel expenses relocation of Osaka Office 1 1644 (+15.7%)
Depreciation and Depreciation and
P amortization 367 P mertization 453 oz G%L Number of employees: 796
System operation System operation s of June 30, 2024 (Up B4 YO)
costsiOutsourcing 812 costs/Outsourcing 914 (+12.5%)
expenses/Commissio.. expenses/Commission..
Advertising expenses 50 Advertising expenses 155 (»209,2%)L
‘ Started mass advertising from Q1 |
Other expenses 584 Other expenses 736 (+259%)
Operating profit Operating profit (+33.6%)

Note: Since itis a preliminary value, we will promptly ntify you on our website when any corrections or changes occur.
*Human capital ROI is calculated by subiracting the total investment per employee from profit before tax per employee.

o

The following is a breakdown of operating expenses.

We are still in the growth stage, so business expansion will of course continue year by year, but of course
expenses generally increase as business expands. However, in the case of our company, although expenses
will of course increase as we expand our business, we believe it is important to control costs each fiscal period.
This means we will expand our business in a way that increases our operating margin while keeping operating
expenses in check rather than increasing operating profit.

As a result, operating revenue has increased by 19.9% YoY, while operating expenses has risen by 16.8%, so
we are expanding our scale while steadily improving our profit margins. In addition, although personnel
expenses are a relatively large expense item for our company, the human capital ROl has been on a continuous
upward trend, while base increases in personnel expenses have exceeded the levels of other companies. This
is proof that productivity is continuously improving.

The term “human capital ROI” is used from this year, but as stated in the note, it is calculated by subtracting
the total investment per employee from profit before tax per employee.
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I Full-Year Performance Outlook ety B TP

+ Both operating revenue and profit before tax progressing according to full-year forecast
» Quarterly performance set to increase gradually from the continued accumulation of loan receivables/automobile warranties

| Operating revenue ‘ ‘ Profit before tax ‘

40,000

8,000
(announced figure) ’

(announced figure)
31,546
77777777 R 6,241
Q4
8,571 Q4
1,786
Q3
7,919 Q3
1,631
Q2
7,823 13%6 Progress
777777777777777777 I ’ 23.5%
at Qa1 o a1
7,233 8,674 1,408 1,876
Fy24 Q1 ‘ Fy25Q1 ‘ FY24 Q1 ‘ FY25Q1

Now, let me continue with the full-year performance outlook. Please refer to slide nine.

Both operating revenue and profit before taxes are generally in line with this fiscal year's forecast and
performing well.

We plan to gradually increase our quarterly results as we continue to build up our loan receivables and
automobile warranty balances. Although the progress rate is less than 25%, the progress rate will increase in
Q2, Q3, and Q4. It is fair to say that Q1 results have been very favorable.
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Finance segment

Credit Receivables/Loan Receivables

(Billions of yen) 3 n-A=7

* Due to the recoil from the rapid increase in volume during FY2024 Q1, when the COVID-19 pandemic ended, loan volume was up only

7.7% YoY, but we continue to increase our market share

+ Significant growth in loan volume in FY2024 and growth in FY2025 helped maintain double-digit growth (up 22.6%) in loan balances.

Since the delinquency ratio is on a slight upward trend, we will continue to strengthen the collection of delinquent receivables by

bolstering headcounts, implementing DX measures (auto-calling), and collaborating with servicer subsidiaries.

Total volume of new loans ‘

Loan receivables

Q1 total volume of NeW 08NS p—
Q1 auto loan PH

Q1 loan receivables  —

Q1 delinquency rate e 664.2
PH...E\:H ::i?é‘f\e"?’smy total volume of new olume o Vol £ Loan
:e"m Ioansf 74.2 79.9 n:v;jlrzir?s 541.8 receivables
Up 33.3% : Up 7.7% Up 22.6%
- o 441.4 e
’ 377.8
329.7
0 %
1.03%  0.98% 0.96%

0.86%

FY21 Q1 Fy22Q1 Fy23 Q1 FY24Q1 FY25 Q1 Fy21Q1 Fy22Q1 Fy2z Q1 Fy24 Q1 Fy25Q1

Notes: 1. “Total volume of new loans” refers to the total amount of credit and lease contracts newly signed in the period. The figures are inclusive of the total volume of new loans of products other than automotive credit financing (Ecology Credit, etc.), and are the actual results of Premium Co., Ltd.
2. "Loan receivables™ refers to the total amount of credit and lease contracts that has not been repaid or for which the warranty period has not elapsed from the end of the period.
The figures are inclusive of the receivables balance of products other than automotive credit financing (Ecology Credt, etc.), and are the actual results of Premium Co., Lid 11
3. “Delinquency rate” refers to the fotal amount of receivables that are more than 3 months in arrears and special loan receivables (with judicial intervention), expressed as a percentage of the loan and lease receivables at the end of the period.

Next is the finance segment.

Q1 of the previous fiscal year saw an extremely sharp increase in loan volume due to the end of COVID-19
pandemic. Here is the light-colored speech bubble in the left graph. You can confirm that the previous period
was +33.3% compared to the previous year.

The balance of loan receivables maintained solid double-digit growth, up 22.6% YoY. As for the balance of
delinquent loans, since the delinquency ratio is on a slight upward trend, we will continue to strengthen our
ability to collect delinquent loans by bolstering headcounts, implementing DX measures centered on auto-
calling, making DX investments, and collaborating with our servicer subsidiaries.
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Segment Performance s O N-TLEP

Despite the upward trend in interest rates, the credit gross margin*2 remained at a high level after passing on higher interest rates
to customers.
+ As aresult of loan balances growing 22.6% YoY, operating revenue, operating profit, and profit before income taxes all grew

steadily.
Q1 credit finance operating revenue  —" 4 567
Q1 credit finance gross profit margin - =g
FY24 Q1 YoY change ; Credit finance
operating
3,821 revenue*!
Operating revenue 4,032 4,812 +19.3% 3,265 Up JD%.SO;’O
2,640 2,833
i i 0 o L Credit finance
Operating profit 1,022 1,220 +19.4% 61.7% 61.3% gross profit
57.0% b margin*2
Up 0 pt
Profit before tax 1,054 1,223 +16.0% L

Fy21 Q1 Fy22Q1 Fy23ai Fy24 Q1 Fy25Q1

*1. Credit finance operating revenue represents the total of operating revenue related to credit finance.

*2. Credit finance gross profit margin is calculated by dividing operating profit related to credit finance by operating revenue related to credit finance.
Furthermore, operating expenses at the time of calculation of credit finance gross profit margin are comprised of expenses directly incurred in
order to acquire loan receivables (interest rates, guarantee fees, personnel costs, rent, etc.).

Next is the segment performance of the finance business.

As you can see in the line graph on the right, market interest rates are on an upward trend, but we are firmly
promoting the passing of interest rates to customers, and as shown in the line graph, we believe that the gross
profit and gross profit margin for credit remain at a high level.

Looking at the profit and loss statement for the finance segment, operating revenue, operating profit, and
profit before taxes have all increased significantly due to solid growth in the loan balance, as is the case for
the entire consolidated results.
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sl Total Volume of New Warranties

warranty segment

overall growth.

Q1 total volume of automobile warranties —

1.22

1.40

(Billions of yen) 8 n-N=r

+ Automobile warranty volume was up 12.5% YoY despite the used vehicle market (unit sales) trending sideways
« Actively encouraged network stores to become Car Premium Club members and the increase in volume of our products drove

1.80
1.60

FY16 Q1 FY17 Q1 Fy18Q1 Fy19Q1 Fy20 Q1 Fy21 Q1 Fy22Q1

Notes: 1. “Total volume of new warranties” refers to the total amount of warranty contracts newly signed in the period
2. The aggregation criteria for volume of certain products were reviewed in Q3 of FY2022. Figures presented here were calculated using the new criteria

Next, we will continue with the automobile warranty segment.

Fy2zaQi

FY24 Q1 Fy25Q1

Product
volume

Up 12.5%

YoY

Products

developed in- I

| house |
| Up 26.6%

~— oY

In automobile warranty segment, the market volume has remained flat, but the overall volume increased by

12.5%, maintaining a solid double-digit growth.

The automobile warranty business is also benefiting from synergies from the Car Premium Club membership,
which will be discussed later, so the volume of our products is firmly driving the overall growth of this business

segment.
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Segment Performance e IILEP

Conversion of network stores to Car Premium Club has led to growth in our high-margin products (Car Premium warranties)
Continuous cost reduction is achieved by encouraging the use of the company's network garages and increasing the use of used
parts

Overseas automobile warranty businesses (Thailand, Indonesia, and the Philippines) also saw double-digit growth in volume

Q1 automobile warranty operating revenue — ———

Q1 cost of sales ratio ——
1,623

Operating
revenue of the
domestic
automobile
warranty
business*

Up 19.8%
YoY

FY24 Q1 YoY change

Operating revenue 1,398 1,673 +19.7%

Operating profit 171 312 +82.1%

Cost of sales
ratio

Down 5.4 pts
YoY

Profit before tax 187 333 +78.5%

Fy21 Qi FY22 Q1 Fyazal Fy24 Q1 FY25Q1

* The operating revenue of the domestic automobile warranty
business excludes the results of the overseas business.

These are the results of automobile warranty business segment. This one is also firmly in line with the very
strong performance of the KPIs on the previous page, where sales profit and profit before taxes are growing.
In particular, if you look at YoY percentages, you will see that operating profit has increased significantly
compared to operating revenue. There are two reasons for this. One is our own products. Naturally, since our
products are highly profitable products, the growth of profits is naturally greater than that of sales. Second,
the part of the cost of automobile warranty business which is the maintenance cost. The important point of
this maintenance cost is how to lower the maintenance cost without lowering the quality. We believe that we
have been able to further reduce costs this fiscal year by having our customers come to our network of
maintenance shops or using high-quality used parts, which are expensive when new parts are used.

As shown in the speech bubble, the cost of sales ratio has decreased by 5.4 percentage points, so we believe
that this part of the cost of sales ratio has contributed significantly to the increase in profits.

In addition, automobile warranty segment is expanding not only in Japan but also in Thailand, Indonesia, and
the Philippines. Overall, the overseas automobile warranty segment is growing at double-digit rates. We
expect that this will contribute to the performance of automobile warranty business in the future.

Support
Japan 050.5212.7790 North America 1.800.674.8375 _ SCRIPTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com S Asia’s Meetings, Globally

11



Segment Performance (Millions of yen) 0 n-TLE?

Entering the third fiscal year since the full-scale rollout of Car Premium Club*, each business has grown steadily, and operating profit
has been strong, up 69.4% YoY

+ Expecting to grow the Auto Mobility segment through expansion of services for Car Premium Club members and greater visibility of the
Car Premium brand (mass advertising, etc.)

+  The price revision of the Car Premium Club membership fee implemented in FY2023 will continue to secure stable revenue in the future.

Auto Mobility Segment Operating Revenue

Up 21.4% Yoy

Operatingrevenue 1,800 2,186  +21.4% oics WY e i
Automotive parts 7 (A (P
Operating profit 175 297 +69.4% ::;o:;:t,.?,:: ::.:D:;l:.'::ns:.:::
Fr24 Q1 Fy2s Q1
Profit before tax 170 293 +72.3%
Up 86.5% Up 48.4
YoY YoY
Up 26.0% Up 10.5% Up 6.2%
YoY YoY YoY

*1 A general term for Car Premier Dealer, the Group's membership organization for automobile dealerships and Car Premier Garage, the Group's for automobile facilties.

Next is auto mobility service segment.

The Car Premium Club is now in its third year of full-scale rollout, and thanks to this, the number of Car
Premium Club members is growing steadily. Moreover, each of the businesses that have emerged one after
another within the Car Premium Club is performing well.

In the mobility service segment, various businesses are integrated to form the segment, and in general, each
business is growing steadily. The total operating revenue grew by 21.4% and the operating profit grew by
69.4%, reflecting growth and expansion in a very profitable way.

We will continue to expand services for the Car Premium Club, conduct mass advertising to improve brand
recognition, and take various steps to firmly expand our market share, not only in mobility services as a
segment, but also in anticipation of ripple effects throughout the Group.

In addition, we revised the price of the Car Premium Club membership fee in the previous fiscal year, so in
this sense, we expect to secure stable revenues in the future.
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Progress in Car Premium Club Memberships

focusing on upselling membership levels.
The number of top-level Diamond members increased by 151, and
than 200 companies nationwide.

*For more about Car Premium Anshin Shop, see page 31.

h=TL=P

(Graph unit: companies/stores)

In response to the fraud problem in the used car industry, Car Premium Dealer is carefully selecting and restructuring network stores,

the number of Car Premier Anshin Shops* is set to expand to more

Car Premium Garage facilities increased steadily owing to the success of encouraging to use these facilities for warranty repairs.

Car Premium Dealer (automobile dealers) ‘

‘ Car Premium Garage (maintenance facilities)

YoY YoY
2,636 2,728 783
e Diamond Members
31 (down 4 YoY)
Diamond Members
279 151 YoY'
(ALY g0 Gold Members*!
- 752 (up 297 YoY)
Gold Members — -
umber o
2,449 (up 92 YoY ) -
’ (UP/ oY maintenance facility
[ Sxcivs regame st ou s network
o — J 4,878 (up 512 YoY)
FY24 Q1 FY25 Q1 Fy24 Q1 FY25 Q1

*1 Silver Member category efiminated as of September 30, 2023 following organizational restructuring

Next, Car Premium Club. Here is a graph showing the progress of the number of the Car Premium Club
members. First of all, with regard to Car Premium Dealer, since there have been problems of fraud in the used
car industry, it is of course important to not just increase the number of Car Premium Dealers, but we also
need to be more selective in terms of the content of the dealerships—where you will be thoroughly vetted
and asked to join a Car Premium Dealer. Then, we are also working to restructure the existing member stores
that have already joined.

In addition, we are focusing on upselling from Gold members to Diamond members, which is a higher level of
membership.

Next is the number of Car Premium Dealers. As you can see, the total number of companies is up 92 YoY, and
while there is a solid growth, the number of companies upselling from Gold to Diamond membership has
increased by 151, which we believe is very much in line with our sales strategy.

Regarding the fee for Car Premium Dealers, we have revised the prices in the last fiscal year, so we are at the
point where the dealers are recording a solid amount of operating revenue over and above the number of
companies. As you can see in the first line, we have been very strict and selective in the number of member
companies, and | believe that we were able to improve not only the number of companies but also the quality
of each company in Q1.

On the other hand, the Car Premium Garage has a great advantage in that it offers an automobile warranty
which provides priority entry when repairs are needed—this is the reason why we have been able to obtain
the support of member shops that have agreed with our philosophy. This number is also increasing steadily.
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I Other Progress O n=r

Medium-Term Management Plan (MTP)"! (Graph unit: companies/stores)
Progress (Second Year) *1 For details of MTP, see p. 28-29.

In the first year of the MTP, operating revenue reached ¥31.5 billion and profit before income taxes Car Premium Club Memberships

totaled ¥6.2 billion, both exceeding the target. Car Premium Dealer Progress: 54.6%

Off to a solid start in FY2025 toward achieving profit before tax of ¥8.0 billion, which exceeds the MTP FY2026 target
7 5,000

Memberships expected to increase in the future as we expand services for Car Premium Club™2

members

Increasing visibility of the Car Premium brand using mass advertising (see below) Car Premium Garage Progress: 52.2%

New core IT systems will be introduced by the end of 2024. Expenses have already been incorporated 783 _ FY2026 target

into the MTP. 1,500
I Topics

o
= DX#gif
=~ Digital Transformation ‘wnww

Selected as Noteworthy DX )
Formulated human c - |

ompany three years running

Aired new TV commermal "ghts pollcy Approximately 3,800 companies are Production of InteQrated
for Car Premium + Formulated to strengthen efforts to eligible. Only 21 companies, including Report 2024
. . respect the human rights of all people Premium Group, were selected as . , ’
éea‘n:‘;:irféreogrgﬂgimgﬂm: involved in the Group's business. Noteworthy DX Company. g|2a mlclpubiEhinisgrstediRepar 202
attractir;g more attention than ever + Implementing various initiatives such as + Ouronline autor_‘notille warranty . Created again this year to deepen the
bef rank-based training and creating an application service “P-Warranty” and the e e e T s G sy
etore. environment free of discrimination and content of a website for end users “Car ancing Teo y

* Adopted a new mascot character to harassment Premium for all your car needs” were hielicalizatoncliougmissicniiomoth
reach a wider range of generations. highly eva\uatec:/ financial and non-financial perspectives

*2 A general term for Car Premier Dealer, the Group's membership organization for automobile dealerships and Car Premier Garage, the Group's for automobile facilities. 21

*3 The cover of Integrated Report 2023 is posted as a reference image

Next, other progress.

First, this is the progress of the medium-term management plan. We are now in the second year of a three-
year medium-term management plan that began in the previous fiscal year. First, let me look back at the first
year of the medium-term management plan, the previous year, which started with operating revenue of
JPY31.5 billion and profit before taxes of JPY6.2 billion, firmly exceeding the first year's quantitative targets of
the medium-term management plan.

Q1 of this fiscal year is off to a good start, as we continue to achieve more than our medium-term
management plan. We will operate our business firmly from Q2 onward, with annual profits for the current
fiscal year exceeding the mid-term figures, and with annual plans.

We also plan to expand services for Car Premium Club members, implement mass advertising, and introduce
new core credit system—the backbone of our credit segment—by the end of this year. These were planned
and have already been incorporated into our medium-term management plan.

Below that, we have listed four topics, including some that have already been released. First, a new TV
commercial for Car Premium is scheduled to be aired. The Olympics will be broadcast soon, so we would like
to set to air our commercials during the Olympic broadcast slot.

We also hope to reach out to a wider range of generations with the new mascot character we have adopted.

Now, about the formulated human rights policy. This is something that is naturally required of a company,
but we believe it is important to not only formulate the policy, but also to operate and manage the business
in accordance with the content of the policy, including a system that enables the Company to trace the policy
internally, both in name and in fact, while keeping the human rights policy firmly in mind.
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Next, we are selected as Noteworthy DX Company three years running. We believe that DX is still an important
item in today's society, and we would like to promote DX in a way that leads to firm sales and profits through

further investment and business reforms.

However, we have been working on the Integrated Report since the previous fiscal year, and we are planning
to publish it again this year in an enhanced form, so please take a look at it after it is published.
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I Segments in FY2025 O na=r

* Premium Auto Parts Co., Ltd., which was under the automobile warranty segment, was transferred to the auto mobility segment.
« CIFUT Co.,, Ltd., which was under the auto mobility segment, was transferred to the finance segment.
+ The Car Premium business model will continue to underpin our efforts to create further Group synergies.

Finance segment Automobile warranty segment Auto mobility segment

Premium Co., Ltd. Premium Warranty Services

Co., Ltd. Premium Mobility Services Co., Ltd.

Operation and supervision of finance business,
centered on automotive credit financing

Operation and supervision of automotive
warranty segment

Operation and supervision of auto mobility segment

Premium Service (Thailand) Co., ~ g
Ltd.

PLS Co., Ltd. Car Premium Co., Ltd.

Central Servicer Corporation
Servicer and vehicle repossession Development and operation of membership
businesses

Automobile maintenance and automofive
warranty businesses in Thailand

Auto leasing business for consumers

organizations for mobility providers

Premium SoftPlanner Co.,
Ltd.

B2B software development and sales business

PAS Co., Ltd.

Automobile maintenance business, body
work/paint business

Eastern Commercial Leasing p.l.c.

Automotive credit and warranty businesses

Premium Warranty Services
Philippines, Inc.

Premium Auto Parts Co., Ltd.

CIFUT Co., Ltd.

and provision of

D Auto parts-related business
related loT devices

26

" indicates an affiliate.

Next is appendix.

This is about the segment for fiscal year ending March 31, 2025. From the previous fiscal year to the current
fiscal year, some companies in the segment have been transferred. From the perspective of business synergies,
business management, and various other aspects, we would like you to know that the Premium Auto Parts
and CIFUT shown in the graph have been transferred as indicated by the arrows.

This concludes the presentation of financial results for Q1 of the fiscal year ending March 31, 2025.

If there are any points that were not covered in today's explanation or if more detailed explanation is required,
we will hold individual meetings for institutional investors and analysts. We would be happy to hear from you
through our IR contact.

Thank you for your kind attention today.

[END]

Document Notes

1. Portions of the document where the audio is unclear are marked with [auto mobility ].

2. Portions of the document where the audio is obscured by technical difficulty are marked with [TD].

3. Speaker speech is classified based on whether it [Q] asks a question to the Company, [A] provides an
answer from the Company, or [M] neither asks nor answers a question.

4. This document has been translated by SCRIPTS Asia.
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Disclaimer

SCRIPTS Asia reserves the right to edit or modify, at its sole discretion and at any time, the contents of this
document and any related materials, and in such case SCRIPTS Asia shall have no obligation to provide
notification of such edits or modifications to any party. This event transcript is based on sources SCRIPTS Asia
believes to be reliable, but the accuracy of this transcript is not guaranteed by us and this transcript does not
purport to be a complete or error-free statement or summary of the available data. Accordingly, SCRIPTS Asia
does not warrant, endorse or guarantee the completeness, accuracy, integrity, or timeliness of the
information contained in this event transcript. This event transcript is published solely for information
purposes, and is not to be construed as financial or other advice or as an offer to sell or the solicitation of an
offer to buy any security in any jurisdiction where such an offer or solicitation would be illegal.

In the public meetings and conference calls upon which SCRIPTS Asia’s event transcripts are based, companies
may make projections or other forward-looking statements regarding a variety of matters. Such forward-
looking statements are based upon current expectations and involve risks and uncertainties. Actual results
may differ materially from those stated in any forward-looking statement based on a number of important
factors and risks, which are more specifically identified in the applicable company’s most recent public
securities filings. Although the companies may indicate and believe that the assumptions underlying the
forward-looking statements are accurate and reasonable, any of the assumptions could prove inaccurate or
incorrect and, therefore, there can be no assurance that the anticipated outcome described in any forward-
looking statements will be realized.

THE INFORMATION CONTAINED IN EVENT TRANSCRIPTS IS A TEXTUAL REPRESENTATION OF THE APPLICABLE
PUBLIC MEETING OR CONFERENCE CALL. ALTHOUGH SCRIPTS ASIA ENDEAVORS TO PROVIDE ACCURATE
TRANSCRIPTIONS, THERE MAY BE MATERIAL ERRORS, OMISSIONS, OR INACCURACIES IN THE
TRANSCRIPTIONS. IN NO WAY DOES SCRIPTS ASIA OR THE APPLICABLE COMPANY ASSUME ANY
RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BY ANY PARTY BASED UPON ANY EVENT
TRANSCRIPT OR OTHER CONTENT PROVIDED BY SCRIPTS ASIA. USERS ARE ADVISED TO REVIEW THE
APPLICABLE COMPANY'S PUBLIC SECURITIES FILINGS BEFORE MAKING ANY INVESTMENT OR OTHER
DECISIONS. THIS EVENT TRANSCRIPT IS PROVIDED ON AN "AS IS" BASIS. SCRIPTS ASIA DISCLAIMS ANY AND
ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE, FREEDOM FROM BUGS, SOFTWARE
ERRORS OR DEFECTS, AND ACCURACY, COMPLETENESS, AND NON-INFRINGEMENT.

None of SCRIPTS Asia’s content (including event transcript content) or any part thereof may be modified,
reproduced or distributed in any form by any means, or stored in a database or retrieval system, without the
prior written permission of SCRIPTS Asia. SCRIPTS Asia’s content may not be used for any unlawful or
unauthorized purposes.

The content of this document may be edited or revised by SCRIPTS Asia at any time without notice.

Copyright © 2024 SCRIPTS Asia K.K. (“SCRIPTS Asia”), except where explicitly indicated otherwise. All rights
reserved.
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